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National Online Survey

The Canadian Centre for Food Integrity’s annual results are accurate to within +/-2.1 percentage points,
national public trust research is uniquely consistent 19 times out of 20, of what the results would have
and adaptable. Tracking key questions provides a been had all Canadians been polled.

long-term understanding of public perceptions over Objectives:

time as well as context for emerging food system

issues and trends. Along with a commitment to key Track public perceptions about Canadian food,

tracking questions, CCFl's public trust research agriculture, and food system issues

remains proactive in addressing current and +  Measure public trust in Canadian food and
emerging issues through new research areas and agriculture, and food system stakeholders
analysis.

Better-understand key drivers of public trust
The 2022 public trust research was conducted online
from July 4th-25th via Ipsos Public Affairs.

A representative sample of n=2,918 Canadians aged

Explore consumer attitudes and behaviours
on important topics including cost of food,

sustainability and food labelling.
18+ were surveyed. Quotas and weighting were

employed to ensure that the sample’s population

reflects the overall Canadian population according to

Significant differences between 2021-2022

research have been designated as follows:

census information.

Typical national survey base sizes are around n=1000.
CCFlI's larger base size allows for improved credibility A Significantly Higher
interval and therefore more reliable data compared

Significantly Lower
to other studies. In this case, the 2022 research
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External Public Trust Research and

the Public Trust Research Inventory

As a collaborative, coordinating body that seeks to
inform research-based public trust efforts, additional
public trust research is highlighted in this report.
Supplementary public trust research can be found

on the CCFl website in the Public Trust Research
Inventory. The inventory is a reference tool of publicly
available research related to public trust in food and
agriculture as well as public trust more generally. As
an evergreen resource for the food system, CCFI

is continually seeking new and relevant research -

please reach out with any new additions.

For the purpose of this report, the food system is described

to Canadians as “how food is grown, produced, and sold”.

The information in this report is a summary of
the 2022 research, which is meant to be shared

broadly.

The full 2022 Public Trust Research report provides extensive detail

and insight related to Canadians perceptions of the food system, CCFl research goes beyond simply

emerging trends and best practices moving forward. The report describing data by providing

contains additional questions, response detail, and tracking data. englio s el anveye sk alre

essential in putting the public trust
CCFIl members have access to ALL research data, s d .

comprehensive reports, demographic breakdowns, data

tables, customized insights, presentations, and webinars. for this take-out icon throughout
the report for strategic insights and

research to work. Keep an eye out

Formore information on how to join CCFI's community,
ease visit our website at wwx.foodintegrity.cu/ubout/
members N

recommendations.
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What Did We Learn and What Does it
Mean for the Food and Agriculture System?

The last couple of years have brought a lot of uncertainty to Canadians’ lives - jobs, health, education,
and childcare were all in flux, but one thing remained consistent - Canadians were confident the food
system would provide them with the food they needed . This years CCFl research illustrates that
Canadian’s are re-engaging with Canada’s food and agriculture system - cost of food is the core

preoccupation while attention is being turned back to many other food production concerns.

While most Canadians are worried about % \‘\""'f'{"‘ »
day-to-day issues like their grocery bills, they : : -
simultaneously expect the food system to
demonstrate leadership on threats to the

food system such as climate change and other
sustainability issues. The food system must come
together and demonstrate to Canadians that we
are listening and responding to their individual
concerns; the more knowledge Canadians have
about the food system. The more positively they
feel about the food they eat and those that

produce it.
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Cost of food the central concern for Canadians, not to be underestimated.

The cost of food remains the top concern for
Canadians - a result that is not new or surprising.
Although keeping food affordable has been ranked
as the most important issue for the past five years,
several additional cost-related metrics illustrate
that this concern is more significant than years
passed. Not only has the rate of concern increased
significantly (up eight points vs last year), but it has
reached a tracking high. Additionally, Canadians
are more concerned about keeping healthy food
affordable compared to last year - (55% very
concerned, +9pts vs 2021) while the overall threat
of growing inflation looms large in Canadians’
minds. Cost of food is not just an acute issue; it is
the main factor influencing purchasing decisions

and a core concern for Canadians.

Encouragingly, rather than blaming any specific
food system stakeholder, Canadians have an
accurate understanding of what is impacting the
price of food. Most Canadians (56%) believe that
food prices are increasing due to costs associated
with food production supply chains (e.g., cost of fuel,

inflation, labour, and supply shortages).

Leverage this understanding by
1 communicating about how these

specific issues are impacting price

and what you are doing to keep the

cost of food affordable. Continue
to connect with Canadians on

a personal level - demonstrate
that you too are concerned and
impacted by this key issue.
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Perceptions fall back in-line after “COVID-19 boost”.

At first glance, it may appear that Canadians are increasingly
critical of the food system; fewer feel the food system is headed in
the right direction and attitudes towards many food system issues
(e.g., affordability, sustainability, and food production) have worsened
compared to last year. Although these changes should be noted and
responded to, CCFl’s tracking data provides valuable context that can
help put these shifts into perspective. For the past two years many
impressions improved as a reflection of the goodwill Canadians felt
towards the food system and its reliability throughout the COVID-19
pandemic. Changes in public perceptions indicate the ‘covid-boost’
is regressing, but attitudes have largely fallen back in-line with pre-

pandemic levels.

Leadership required on climate change and sustainability.

Canadians understand that climate change and related environmental
issues is one of the greatest threats our food and agriculture system

is facing. When it comes to top-of-mind concern, however, Canadians
are far more pre-occupied with daily pocket-book issues like inflation,
cost of food and energy. The food system must demonstrate
leadership in its efforts to confront climate change and ensuring the
long-term sustainability of Canada’s food system. While some events
like a global pandemic or international conflict cannot be predicted,

a forward-thinking response to climate change will demonstrate
leadership to Canadians.

7

Canadians understand

1 the ongoing effects of

the pandemic on food

costs, but overall, they
are ready for a return to normalcy.

It is time to shift focus back to
addressing everyday food system
issues rather than on COVID-19 and
related issues.

Communicate
1 your innovative

sustainability efforts

and demonstrate

to Canadians that while they may
be preoccupied with other issues,
the food and agriculture system is
pro-actively addressing one of the
greatest threats of our generation.
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WHAT ARE CANADIANS
WORRIED ABOUT?




Each year CCFl measures how concerned Canadians
are about a wide range of life and food system issues.
These results provide both an important big picture
understanding of key issues for Canadians, as well
as a point of reference for where food and farm
concerns fall in comparison. While annual results
offer a snopshot of consumer sentiment at that time,
tracking concern over time builds a valuable long-

term perspective on these issues.

TOP FIVE LIFE ISSUES

Pocket-Book Issues of Top Concern for Majority of Canadians

Canadians are acutely focused on pocket-book
issues. Concern for existing cost metrics have grown
significantly (food, energy, and the economy) while
other issues of historic importance - like ‘*keeping
healthy food affordable’ (a top-three issue for the
past four years) have remained consistent year

over year.

The cost of food remains the top worry among a
strong majority of Canadians, unchanged in its
ranking for the past five years. Food costs being the
number one concern is not unique to this study, but
there are some indicators that suggest this issue is
more significant than years past. The large rate of
growth in concern (up eight points compared to last
year) and the level of concern reaching a tracking-

high (seven in ten Canadians indicating

9

they are ‘very concerned’) illustrate that concern
about the price of food is not just a blip in public
perception, but rather, it is the central issue that is

front of mind for Canadians.

The societal issues Canadians face is ever-changing;
to reflect this reality, CCFIl remains fluid in the topics
it tracks. While some issues (like cost of food) have
remained consistent over time, the list of concerns

is continually evaluated and adapted to respond

to everyday issues that Canadians face. This year,
inflation was added and was ranked second; two-
thirds of Canadians indicated that they are very
concerned about this issue. Concern about energy
costs rounds out the top-three after a significant
six-point increase compared to last year with nearly

six in ten rating this issue as a top concern.
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TOP FIVE ISSUES

2022

Keeping
Cost of food Inflation Energy Costs Healthy Food The Canadian
Affordable Economy

ﬂﬂ i @ %

69 A 66 58«4 56 5344

* Numbers reflect the percentage of those who selected an 8-10 (extremely concerned) rating from a scale of O-10

Key Issues Over Time

Keeping
Cost of food Inflation Energy Costs Healthy Food The Canadian
Affordable Economy

61% = 52« 55% 49
56% - 46% 53% 55«

—
N
o
N

The top five life issues are significantly more concerning for...

556+ © $

Canadians Those who do at Canadians with an
aged 55+ least some of their annual household
household grocery income less than
shopping $40k
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WHERE DO OTHER

ISSUES RANK?

Half of Canadians are very concerned about...

'@®

Global Food Global Warming/
Crisis Climate Change

50% 48%

After reaching a tracking-high in 2021, concern for
global warming/climate change has fallen a significant
five points and is now back in-line with past waves.

Just under half are worried about...

]
r oo
Safety of food imported Availability of
from outside of Canada quality food

44% 44 44%a

Food safety

* Numbers reflect the percentage of those who selected an 8-10 (extremely concerned) rating from a scale of O-10
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About four in ten are concerned about...

Nutritious value of the
food you eat

41%

e v )i
NIl ¥

Humane treatment
of farm animals

38%

Having enough food to
feed people in Canada

39%a

Regulation of
Canadd’s food system

* Numbers reflect the percentage of those who
(o) selected an 8-10 (extremely concerned) rating
36% a

from a scale of O-10

The importance of the cost of food among Canadians
should not be underestimated. Appeal to Canadians
not just as a food system stakeholder, but as a
consumer yourself who is also concerned and
impacted by this key issue.

NTRE mgt{w.mlnqv 2022 PUBL D}ﬁ%
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Don't Right
Direction

Wrong

All Canadians are connected to the food system - even if it is a simple as eating a meal

or growing some mint on a windowsill. In exploring big picture food system issues like the
direction of the food system and perceived threats to food security, CCFl's research gives
voice to how average Canadians feel about the food we eat and how it is produced.

IS CANADA'S FOOD SYSTEM HEADED
IN THE RIGHT DIRECTION?

Perceptions Have Worsened, Fueled by Cost Concerns

Positive impressions of Canada’s food system continue to decline following a tracking high in 2020.
One-third of Canadians feel the food system is moving in the right direction, down a significant six
points compared to last year. A nearly equal and opposite shift in public opinion was seen in the
five-point increase in those who say the food system is headed in the wrong direction (24% vs 19%

in 2021) while those feeling neutrally remains consistent year over year. Despite the increased
polarization of opinion compared to last year, the proportion of Canadians who view the direction of
the food system favourably comparable to with pre-COVID-19 ratings.

|

Despite a significant increase in

those critical of the food system,
sentiments remain comparable to
earlier years, a strong majority of

Know

Canadians are either positive or
unsure about the direction of the
food system. The implications of this
metric are important - those who are
happy with the overall direction of
the food system tend to have more
positive opinions about other food
system issues.

Direction

2016 2017 2018 2019 2020 2021 2022

Overall, would you say that the food system in Canada, including how food is grown,
produced, and sold, is moving in the right direction or the wrong direction?
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THREATS TO CANADA'S FOOD SYSTEM

Canadians have faced a lot of uncertainty
over the past couple of years - jobs, health,
education, and childcare were all in flux. While
some events like a global pandemic cannot be

predicted, CCFl's annual research sought to

develop a forward-looking understanding of what
Canadians perceive to be threats to the food

system. These results can help the food system AdY '

and its stakeholders to pro-actively address and
communicate to Canadians about issues they are

concerned about and to help people feel secure in

Inflation

Environmental issues are the top of mind
greatest threat to Canada’s food system*. When
provided with a list of issues, the top three threats

to the food system are:

K

Labour
Shortages

Climate
Change

*Top response in open-ended question (18%) followed

the knowledge that the food system will continue

to provide them with the food they need.

o
@OO
Q] (S

The threat of environmental
issues/climate change is felt
most acutely among older

Canadians (aged 55+)

Minimal gender, marital status,
income, and education level
differences suggests that these
issues are felt equally across
these groups.

15

by government policies/politics (10%) and price gouging
(7%). One in five (20%) don’t know.

|ﬁ§l§%0N

Battling inflation is a key
concern for Canadians aged 54
or younger and those that feel
the food system is headed in the
wrong direction.
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TRACKING FOOD SYSTEM ISSUES

Affordability

Most Canadians are more concerned about keeping healthy food affordable compared to last year.
After a significant nine-point increase, concern for affordability has reached a 5-year high. While still
rated relatively low, the proportion of Canadians who are more focused on cost than country of origin

has grown significantly (25%, up four points vs 2021).

“I am more concerned about the
affordability of healthy food than | was a
year ago”

oves | a8
100

=y

0O,
40%  A6%  45%  46% P
2018 2019 2020 2021 2022

“I do not care where my food was
produced if it is affordable, safe, and
healthy”

=y

25%

100

- 18% 21%

2018 2019 2020 2021 2022

Environment and Sustainability

Due to significant year over year growth, both environment and sustainability issues have reached
tracking-high levels. The 13-point growth in concern about the amount of food loss and waste in
Canada is the highest increase of all food system tracking issues with over half of Canadians very
concerned. Four in ten strongly agree that Canadian farmers are good stewards of the environment.

“I am personally concerned about
the amount of food loss and waste in
Canada overall”

s | |
100

=

O,

2018 _ 2019 2020 2021 2022

“Canadian farmers are good stewards
of the environment”

e | o[B8
100

37% 40%  38% 349 40%

2019 2020 2021 2022

2018

Strongly Agree

Neutral

16

Strongly Disagree
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Marketing and Labelling

Concern about the general practice of misleading food labels or descriptions for the purposes of
marketing is slightly higher than for ‘greenwashing’; just under half of Canadians are worried about

these disingenuous marketing tactics.

“I am personally concerned about
misleading food labels or descriptions
for the purpose of marketing”

o oon I8
100

47%

46%
[ =

2021 | 2022

2018 2019 2020

Animal Welfare

“I am personally concerned about
‘greenwashing’ or misleading information
about how a company’s products are more
environmentally sound”

I T
100

42%
=

2019 2020 2021 = 2022

2018

Six in ten Canadians strongly agree that they have no problem consuming animal products if they
are derived humanely. The food system must continue to demonstrate their animal welfare practices,

particularly regarding antibiotic use - a concern than has increased year over year.

“If farm animals are treated decently and
humanely, | have no problem consumer
meat, milk, and eggs”

T T
100

589 04%  63% 61% 59%

2019 2020 2021 2022

2018

“Canadian meat, milk, and eggs are
derived from humanely treated animals”

ST
100

32%  33% 3% sy, 4%

2019 2020 2021 2022

2018

Strongly Agree

Neutral
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Strongly Disagree
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PUBLIC TRUST
AND CONFIDENCE




TRUST IN THE CANADIAN FOOD SYSTEM

Thinking of the Canadian food
system, how would you rate your

trust in the following groups? Tracking Trust (8-10)

2022 2021

42%  43%

N
N
X

Farmers

producers 53% 33% WV 37%
researchers 31% ¥ 36%
Canadi icult 9
ot —
system overall 25% 25% 27%
Grocery stores 20 22%
Food processors
and manufacturers 14% 14% 14%
agencies 14% 14%  15%
% VERY TRUSTWORTHY (RATED 810 OUT OF 10)
Trust in most food system stakeholders has remained Younger Canadians (Gen Z*) have higher
steady compared to last year. Farmers remain levels of trust for most individual food system
the most trusted followed by scientists. Trust has stakeholders, whereas Gen X's and Boomers
significantly decreased towards small independent have a higher levels of overall trust in both the

producers, university researchers, and Canadian food and agriculture system.
agriculture overall.
*Generations age breaks: Gen Z (Born 1997 or later), Millennials (Born 1981-1996), Gen X (Born 1964-1980), Boomers (Born 1964 or earlier)
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The long-term growth and success of our food system must be sustainable. A sustainable food system, one
that meets the needs of all food system stakeholders, while preserving our environment, must be trusted.
Building a trusted and sustainable food system is a journey of continuous improvement best achieved
through open cooperation across the entirety of the food system.

This year, CCFl developed a baseline understanding of Canadians’ perceptions of food system sustainability
issues. These issues are framed under the blocks of environment, food integrity/safety, economic and
societal well-being*.

Average

6.5 32%

Average

6.8

Ensuing the safety of food Supporting local Proving good jobs
businesses for people

M chvironment M Food Integrity

Average Average
g M Economic B Societal Well-Being

6.3 Wi

Providing honest food Protection of farmland
labeling

Using a scale of O to 10 where 1 means you are not at all confident and 10 means you are extremely confident, how much confidence do you
have in Canada’s food system to address each of the following, to ensure the sustainability of our food system?

Canadians are very confident that the Canadians food system ensures their food is safe.
Supporting local businesses and providing good jobs are additional areas of perceived
strength of the food system.

* Numbers reflect the percentage of those who selected an 8-10 (extremely confident) rating from a scale of O-10
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KEY ISSUE DEEP DIVE
COST OF FOOD




94 Nearly all Canadians feel the price
(o)
(o]

of food has risen over the past year. _

Increase is perceived to be slightly higher than it is

(16% vs 9.7%*).
How are Canadians Responding?

The rising cost of food has real world impacts on Canadians and their
relationship with the food system. When asked how, if at all, Canadians are
adapting their behaviours in response to the rising cost of food, the most
common response is eating out less, cited by over four in ten (42%). About a
third of Canadians are buying less food and wasting less of what they do buy
(33% and 35%, respectively). Slightly fewer report shifts in the type of food
they buy including eating less meat, buying in bulk, buying more frozen food

and less nutritious options.

Top Five Consumer Responses to the
Rising Cost of Food

Eating outside my home less A2

Reduced food waste in my home 359
Bought less food 339
Eat less meat 26

Bought food in bulk 23%

* Statistics Canada https://www150.statcan.ge.ca/nl/daily-quotidien/220518/dq220518a-eng.htm
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Why is the Cost of Food Rising?

Canadians have a redlistic understanding about the rising cost of food. Most Canadians (56%) believe that
food prices are increasing due to costs associated with supply chains and producing food. One in five (20%)
think the increase in food pricing is due to businesses wanting to increase their profits. Around one in ten

believe the increase is due to the pandemic (10%) or because of the food shortage due to world conflict (9%).

Reasons for Food Price Increases

Businesses want to
increase their profits

Costs associated with
producing food and
supply chain costs
such as a fuel, wages,
materials and so on
are increasing

COVID-19 pandemic

Shortage of Food in the
world due to conflict

None of the above

When communicating to Canadians
about the cost of food, be sure
address the key issues of inflation,
the Covid-19 pandemic, and

the price of gas. Continue to
demonstrate what you are doing to
address affordability issues.

. \. _,'
\ . \ -
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WHAT ARE CANADIANS DOING?

ahn

®

8%

Seek out products that
are the healthiest even if
they cost more

Seek out food products
that are locally grown or
produced, even if they
cost more

M Atways M SOMETIMES I RARELY

Most Canadians, at least sometimes, overlook the cost
of a food item if it is local, is perceived to be healthy

or to have a minimal environmental impact. There is a
growing demand for reduced packaging particularly
among those in Quebec, women, and Boomers.

F 40%

”y
LT

48%

38%

B

Seek out items that have a
minimal environmental impact,
even if they cost more

Seek out grocery store
items that use less
packaging

NEVER
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Canadians are most likely to say they have sought out information
about nutrition and healthy eating in the last six months followed
by how to spend less on food and the topic of local food.

@

564

Nutrition and
healthy eating

L4 )

LT

30«

Sustainable or
environmentally
friendly food
production

47

How to spend less
on the food that
you eat

28

Plant-based, meat
alternative types

of foods

y | 290

of

ah
454

Food that is grown
or produced locally
to where you live

<l
27

The humane
treatment of
animals raised for

food

THE GANADIAN CEBERE FOR FOOD INTE@R
» > 2

39

Food safety

(o o)

MM

22
Labour and human

rights in food
production

2,

Attract attention through
communicating about what
Canadians are seeking out - nutrition
and healthy eating. Try to address
other key issues under this umbrella
- how are you innovating to ensure
healthy food is affordable and

sustainable?
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Edelman Trust Barometer

The Edelman Trust Barometer is an annual online
survey across 28 countries and more than 36,000
respondents (n=1,150 within Canada). Fieldwork
was conducted from November 1-24th, 2021. Trust
remains stable in the ‘neutral’ category within
Canada.

|

A 2022
A General population ‘ Change

Edelman

YoY

56

59
57
54
53
53
51
51
50
43
48
46
45
45
44
43
42
40
32

Distrust

Global 27
China

UAE
Indonesia
India

Saudi Arabia
Malaysia
Singapore
Thailand
Kenya
Mexico

The Netherlands
Canada
Australia
Italy

Brazil
Ireland
France
Colombia

S. Africa
Germany
Argentina
Spain

UK

u.s.

S. Korea
Japan

Russia

MNeutral Trust
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SOCIAL MEDIA MOST DISTRUSTED AND FALLS
FURTHER - & | B

Per cent trust, in Canada Distrust  Neutral  Trust Change, 2021 to 2022

72
69
65 65
62 62 60 59 - %
54 53 51 4
44
27
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Despite a decrease in trust, the food and beverage industry continues to be trusted by most Canadians.
Like CCFI 2022 Public trust research revealed, social media is most distrusted, yet Canadians are

frequently engaging with food information through these sites.

MY EMPLOYER ONLY TRUSTED INSTITUTION

Per cent trust, in Canada

E 0 O ©
D_is!rusl Neutral  Trust Change, 2021 to 2022
76
IN MAY 2020,
MY EMPLOYER MOST TRUSTED
55 54 53 52
79
70
I I 61 61 £
My employer NGOs Business Government Media N:v Government  Business NGOs Media
employer
Employers are the only trusted institution after a decrease in
trust towards nearly all other categories. Businesses, however, D Public trust can be

are perceived to not be doing enough to address the societal
issues of climate change, workforce reskilling, economic
inequality, trustworthy information, systematic injustice, and

access to healthcare.

29

£=2  qchieved through values-
based communication.
These societal issues
and their impact on our
food and agriculture system are areas
Canadians want to hear more about.

THE CANADIAN CENTRE FOR FOOD INTEGRITY 2022 PUBLIC TRUST RESEARCH



—1L®

International Food Information Council Information

Council

e 10)

!anrmation

ouncil

2022 Food and
Health Survey

International Food Information Council

The IFC is a non-profit education and consumer research organization that seeks to effectively
communicate science-based information about health, nutrition, food safety and agriculture. An online
survey of n=1,005 Americans aged 18+ was conducted between March 23 - April 4th, 2022.

of ways. Results of this study echo many of CCFlI’s public trust research findings
including:

' — . This study demonstrates that US and Canadian consumers are similar in number

«  Gen Z (youngest cohort) are driving attitude changes on sustainability
+  Food loss and waste is a growing concern among consumers

+  Price remains the main consumer consideration over environmentally sustainable
products

«  Most consumers notice an increase in the cost of food (83% Americans vs 94%
Canadians)

Download the report here:

https://foodinsight.org/wp-content/uploads/2022/06/1FIC-2022-Food-and-Health-Survey-Report-May-2022.pdf
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https://foodinsight.org/wp-content/uploads/2022/06/IFIC-2022-Food-and-Health-Survey-Report-May-2022.pdf

University of Minnesota College of Food,
Agriculture and Natural Resource Sciences

UNIVERSITY OF MINNESOTA.

The CFANS is an online survey with US consumers. This study was conducted in January 2022 among a
representative sample of n=1,022 adults in the United States. Key perceptions and opinions are explored

about important topics in food, agriculture, and natural resources.

This wave of research focused on exploring differences between generational attitudes and behaviours.
Specifically, GEN Z and Millennials were found to be more willing than Baby Boomers to pay more for

sustainable and responsibly sourced food.

Trust and the Food System

Gen Z, millennials drive trends

Gen Z and millennials are

more likely than baby o
boomers to pay more %
for sustainable and

responsibly sourced food.

of U.S. adults strongly trust
information about where
food is grown and how it is
produced.

Gen Z and millennials are nearly

ﬂﬂm

For Generation Z, the
high trust level is just

more likely —

than baby boomers

to want to know where
their food came from.

ins ights

A CONSUMER PULSE
SURVEY FROM CFANS

CFANS

(COLLEGE OF FOOD, AGRICULTURAL
AND NATURAL RESOURCE SCIENCES

UNIVERSITY
OF MINNESOTA

Source: CFANS and ENGINE INSIGHTS CARAVAN®™ Omnibus Survey, January 2022

Canadian Baby Boomers differ than their US counterparts when it comes to
environment and sustainability. Older Canadians have higher levels of concern

1 about environmental issues such as food packaging, climate change, and demand
for local food than Millennials. Those within the youngest cohort (GEN Z), however,

mirror those in the US and are driving environmental issues within the food system.

Download the report here:

Bridging the food trust gap | College of Food, Agricultural and Natural Resource Sciences (umn.edu)
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Nourish Trend Data N@URISH

food marketing

Every year, the Nourish Network releases a trends report that looks at the forces driving change across
the entire food continuum — retail, production, foodservice, agriculture, and our home kitchens. This year,
the report highlights that we are at an inflection point. While working through a shared global crisis over
the past couple of years, the world is re-focusing on climate change that effects everything from food
prices to Canadians’ food choices. The 2022 report introduces generational splits and demonstrates how

generations not only shape history but are also shaped by it.

Highlighting key trends that will significantly shape the industry moving forward is key to helping the food

system prepare and evolve for the future.

Nourish’s top food & beverage industry and agricultural trends for 2022 are:
+ Talkin’ ‘Bout My Generation:

Boomers and Seniors Are Coming On Strong

o Let’s Make This Clear:

Using Purpose Transparency to Gain Consumer Trust
+ Plant-Based 3.0:

A Divide Between Better For You and Better For the Planet, Real Food, and Science
+ Remapping The Paths To Purchase:

An Updated Shopper Journey for Post-COVID Grocery Behaviours
+ Blurring The Lines:

Foodservice Models Get Increasingly Hybridized

+ Cultivating Your Inner Garden:
Eating for Gut Health Goes Mainstream

+ Save & Splurge:
The High-Low Fashion Trend Comes to Food

+ Bonus Trend — What'’s Good for Me is Good for Fido:

The Humanization of our Pets

+ Farms On The Edge Of Uncertainty:
A Perfect Financial Storm Could Capsize the

Canadian Agriculture Economy

NOURISH

network -~

+ The Emergence Of The Modern Farmer:
Doing Away with Stereotypes and an Increased
Focus on Mental Health s

Ceswe

+ Urgently Hiring: i
The Farm Labour Gap Approaches Critical Levels

2022

For further insights, download the 2022 report here: Trend Repart '

https://www.nourish.marketing/trend-report
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that have shaped the 2022 Public Trust Research and beyond.
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Dr. Bobby Thomas Cameron
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Sheri Beaulieu
Marketing and Communications Manager,
Canadian Aquaculture Industry Alliance
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Founder and President, AgriBiz Communications
Corporation

Timothy Kennedy
President and CEO, Canadian Aquaculture Industry
Alliance

Stephane Beaudoin
President, Gestbeau Inc.
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Research Coordinator, Canadian Centre for Food
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John Jamieson
CEO & President, Canadian Centre for Food Integrity

Funding for this research comes from the shared investment of all members of the Canadian Centre for Food
Integrity. Our members represent the diversity of the food system with a commitment to a better understanding
of Canadians related to trust and issues in food and agriculture.

OUR APPRECIATION

The Canadian Food for Integrity benefits from a strong and engaged Board of Directors. Unique in experience,
perspectives, and geography, CCFl's mission is continually served through the board’s guidance. Thank you to
all board members for their support to pursue data-driven public trust efforts.
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THE CANADIAN CENTRE FOR

FOOD INTEGRITY

CONNECTING WITH CANADIANS

The Canadian Centre for Food Integrity coordinates this research for the benefit of
the Canada’s food system and those interested in conversations about food and how it
is produced. A better understanding of Canadian consumers’ views, expectations, and
their interest in learning more is the foundation needed to increase public trust in our
food system. This research is meant to be shared broadly and put to work by the entire

Canadian food system.

www.foodintegrity.ca
learnmore@foodintegrity.ca
@FoodlntegrityCA

Permission is granted to share any of this work with credit to the

“Canadian Centre for Food Integrity 2022 Public Trust Research.” (519) 265-4234



